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...marketing
6th grade math & PE
content standards

Has interactive
component using step
counters
Magazine-style
workbook for each
student

Curriculum is flexible



...marketing

Can be used...
e with EatFit
 alone

* during school or in an after school
setting

e as a review before standardized
testing

o after standardized testing

* In several different locations quad,
blacktop, classroom, multipurpose
room, library, or baseball field
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o Walkfit Program
Basics describes the
theoretical framework
behind the curriculum.

e |tis marketed to
teachers,
administrators and
wellness committee
members.
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o Walkfit At a Glance
describes each
lesson and iIs
marketed to teachers.
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o Walkfit Top 10 Reasons
Why describes reasons to
use the curriculum
iIncluding content
standards and wellness
policies.

e Itis marketed to teachers,
administrators and
wellness committee
members.
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o Walkfit More
Information focuses
on the foundation of
the curriculum
iIncluding theory,
guided goal setting
and research.

e [tis marketed to
administrators.
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o Walkfit Guided Goal
Setting is a review of
guided goal setting
components, how it works,
and it's use throughout the
curriculum.

e [tis marketed to
administrators and
wellness committee
members but teachers
may also find it interesting.
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o Walkfit Summary
Profile is a review of
the curriculum and

provides information
on authors. This

page has ordering
Information.

e [tis marketed to
administrators.
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o Walkfit Content
Standards Summary
(short form) shows a
breakdown of what
standards are in each
lesson. It is marketed

to administrators and
teachers.
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o Walkfit Content
Standards Summary
(long form) shows a
breakdown of what
standards are in each
lesson. It is marketed

to administrators and
teachers.



